USAF MARKETING & SPONSORSHIP

N/  Iootball Frenzy

The 12th Force Support Squadron (FSS) of Randolph AFB is organizing the 2009-2010 Football Frenzy
Program. The event is held at Randolph’s Clubs and is scheduled during the months of August through
January. The event is open to members from both clubs and is designed to attract people to the club to watch
the games, enjoy great food and discounted drinks. Club members also get the opportunity to win a trip to

a regular season NFL game, the Super Bowl, and the Pro Bowl. The clubs has ESPN Game Plan and the NFL
Ticket so that any televised game can be watched. The clubs have had personnel selected to attend one of
these games each year for the past six years. Sponsors will benefit from name recognition before the 4,000+
active duty personnel, plus the 67,000+ retirees, their families and civilian population of Randolph Air Force
Base. Retired military and their families add millions of dollars in purchasing power to this market area and
are a major consumer group.

Specific Support Needed:
One, or more sponsors, to prov1de one or more of the following;:

- Cash: Cash to pay for prizes and/or help cover cost of event.
Products in place of cash support: Sponsoring companies may provide an
appropriate product or service in lieu of cash supporting Football Frenzy.
In the past, sponsors have provided food, beverages or gifts to be used as
door prizes for those attending the event.

FSS PUBLICITY - 12 FSS will recognize sponsors when referring to the
Football Frenzy as “sponsored in part by...” with any in-house publicity.
The combined circulation of the magazine/newspaper written media is
approximately 30,000 copies. Sponsors may provide camera-ready logos for
reproduction on printed materials prepared by FSS.

ANNOUNCEMENTS - During public presentations concerning

Football Frenzy, FSS personnel will be asked to refer to the supporting
sponsors by name when announcing the program. Announcements may
be made at the Base Exchange. Presentations at commander’s calls, staff
meetings, and newcomers briefing offer potential coverage in the hundreds.

VISUAL PRINTED MATERIALS - To promote awareness of Football
Frenzy; posters, handouts and table tents will be printed which will notify
the base population about Football Frenzy and will have the corporate
sponsors listed. The posters, handouts and table tents will be distributed to
the 23 FSS activities and other base units for display such as BX, BXTRA, and Clinic, etc. The potential impression
of a sponsor’s name/logo is 6,700 a day.
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